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- Company Profile
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- Development Direction

@
Selling products to selling services
With the intensification of market competition,

service will become more important.

With the upgrading of consumer demand,
businesses began to try to charge service fees to
obtain a certain income, and services were clearly
marked price as commodities.

It can be said that enterprises should not only sell

good products, but also provide perfect services and
improve the service level

Attracting customers online Experience of

products offline

Companies will seek to transform into omnichannel
retailers.

Under the omni-channel competition, the offline
platform lays more emphasis on service, scene and
experience, while the online platform pays more
attention to attract customers .

Consumers will participate in a social platform that
covers products and services,

Household will be a online and offline multi-
dimensional, omni-directional, omni-channel

competition.
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Ready-made product to custom-made

market

In 2020, home furnishing customization is
booming, with outstanding performance in
capital and market.

Whether it is "product customization" or "small
and specialized", customization enterprises
should pay attention to improving service
quality, product quality and personalization
while focusing on expanding production
capacity.

From price optimization to value

driven

In the era of Internet and new retail, the
consumer market is not only considering the
price.

But who can achieve the synchronous
improvement of product cost performance and
customer service, will win the future market, the
property of the product is more towards the
direction of value development.




MAY  Cooperation with

Tmall . JD. MI,
Netease

Developed the first

domestic water-

OCT. absorbing mat for . _ _ _

export to Japan OCT. Cooperation with Home furnishings base I%usmesi alliance mode :
Costco and Sep. construction completed SOCC" mode as supply +
Walmart Gaia Ecology registered operation + channel +

capital
2016 2018 2019
2015 2017 2018 2020

Cooperation with
Etmall. TW

Mar. Reached a strategic

JUN.

cooperative relationship
with the Imperial Palace
Cultural and Operation

Team

Separately market
research team, for in-
depth product
development.

Service and innovation as the
core competitiveness,

Start to expand new
comprehensive markets.



- Organization Chart
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PRODUCT & SERVICES

-oducts Introduction
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E-Commerce Domestic Trade Foreign Trade
@® Live Broadcast @ North China @® North American, Europe
¥ TikTok, Kwali v PEKING, Tianjin, Shandong. v USA, CANADA, FRENCH,
Hebei SPAIN
@ JD. POP SHOP @ South China @ Southeast Asia
v" Self-supporting v Canton, Fujian, Macao v' Thailand. Vietnam,
Singapore, Malaysia
@ T-MALL. Taobao @ East China @ East Asia
v" Diatomite mat . Diatomite mud v ' ii
igiggﬂal‘ Zhejiang. v' Japan, South Korea

@ Southwest Region @ Hongkong. Taiwan

v' Sichuan, Chongqing.
Hubei, Hunan
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« Diatomite has its powerful function of fast absorption and slow release. The
application of household products is just a beginning. There is a bigger and
more promising market for us to explore in the future !

The main materials of diatomite are: diatomite, plant fiber and quartz sand.

Raw material: secondary diatomite super long plant fiber, no gum to add, maximize
the retention of the pores of diatomite.

According to the inspection of the powder , the main components of the plate are:
Amorphous 64.3%, calcium silicate 22.1%, calcite 3.8%, quartz 9.8%.
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- Cooperative Partner

The company has established direct or indirect cooperation with many well-known brands at home and

abroad, such as Alibaba, netease, Suning, Jingdong, Heilan Group, Walmart, Costco, Japan Aeon, NIO and

HOW
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so on, and has established a certain reputation in the industry.
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Market
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® Domest

ion of national fashion style

The Palace Museum - the combinat
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Coaster: beech base + diatomite printing coaster




- Successful Case

@® Domestic Market

2 : NIO -- a combination of future technologies

Printing Style: Bath mat. Coaster. Soap pad. Toiletries pad. Umbrella holder




@® Domestic Market
3 : Life VC — In combination with High Quality products

Carving Bath mat . Printing Toiletries pad. Carving Toiletries pad. Printing soap pad. Caving soap pad




- Successful Case

@ Foreign market-Singapore

1 : Ferrero Rocher Chocolate—Gift industry

Coaster : printing coaster
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@ Foreign market-American

2 : Walmart — Large supermarket
Bath Mat : Carving bath mat




- Successful Case

@ Foreign market-Japan

3 : Major consumer markets

Bath Mat : Printing bath mat-MIFFY/SNOPPY
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- Successful Case

@ Foreign market-Korae

4 : TV Shopping — Traditional Media
Bath Mat : Printing Bath Mat
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COMPANY CULTRUE



Base On Effort !

Struggle

For Society

Struggle
For Staff

Struggle
For Factory

Struggle
For Client

Contribute to our own value, return to the society!

Increase employee's income, improve living standard!

High quality products to market Realized value

Get cost-effective products, improve the quality of life!
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Make living healthier and better!




- Corporate Vision

Add more than 10
Complementary quality supply
chain, achieve annual sales of
more than 100 million till the
year 2025 ;

To achieve more than 100 offline

display stores and service points

in the major cities till the year
2025



[ Effort no less /
than anyone Y/
' 4

else]
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. . [ Accomplish
[Give up [Be grateful R > good deeds,

emo’FlonaI . to be alive] (S think altruism
worries ] i » LI : ]

: [be modest and get
introspective ] Lo >, -] rid of arrogance]




COMPANY HONOR



Sub-Brand

gg 1? [PE®] [18E®) »g E'E

* High-end household
products brand

* Household products

floor mat brand
[ Gaia Eco]

4 ERe

« Diatomite building * Chinese style home
materials, paint brand furnishings brand




Intellectual Property
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Bamboo coaster design

patent certificate
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Iron wire bracket soap
holder design patent
certificate
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Mosaicing mat design
patent certificate
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cup utility model patent certificate




SGS

- Product Certification
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[ SGS Asbestos-free]

[SGS REACH] [SGS RoHS] [SGS Anti-mold]




Semi-finished products area Printing Workshop Packing Workshop Finished Product Warehouse
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Gaia Ecological Technology (Zhe



